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-a‘Recuperating Magazine Digest:
Jewish Identity and Cultural Nationalism
in Canadian Publishing

JALEEN GROVE'

In Canada, it is commonly understood that magazine publishers were
out-competed by American ones. In the dominant cultural national-
ist ideology, Canadian publishers demanded and rationalized tariffs
and other protections by arguing that their intrinsic worth lay in the
mass media’s ability to keep the country together, which they collec-
tively did by promoting middle-class Anglocentric cultural norms.
These norms were promoted as true, unique Canadian experiences
and values—which cultivated the same affluent demographic that
most interested advertisers, depriving ethnic and racial minorities of
visibility.? The martyrdom of the Canadian media and the threatened
loss of this supposed Canadian cultural unity has been replayed many
times by industry and intelligentsia alike, rarely accounting for any
exceptions to the rule,

This intellectual tradition seems to have caused print history
scholars to skip over one title in particular, Magazine Digest (hereafter,
M.D.), the sole product of the Magazine Digest Publishing Company,
headquartered in Toronto and variously printed in nearby Pickering,
or Ogdensburg, N.Y., or Montreal from 1930 t0 1956.3 It is an immense
oversight, given that its legal counsel claimed in 1944 that the com-
Pany was in fact fielding orders for one million copies per month,
although in actuality it could only print 112,000 (for comparison,
Maclean’s had 284,825 in 1945, while Mayfair had no more than 20,000
At any point)4 Furthermore they were successfully selling five of
;‘:let?_' Six nges'ts in the United States, a feat assumed to be impossib-le.S
- blt(:)erary elites took a dim view of digests because any condensing
s :;iv}\lzed content was thought p(?rforce to be St.econd-
PR ough the practice is de rigeur in newspapers, with no
ent of reputation,

Perhaps p.p, also incurred critical dismissal on account of
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